Thriving Economy - Outcome Team

| Want Multnomah County
to have a Thriving Economy

= Few changes to the strategy map and overall
emphasis.

= Most of our focus was on more targeted and specific
strategies.
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Thriving Economy - Map
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- Local taxes & fees
- Labor/health costs
= ;anspgna_tinn costs.

Indicators
1. Percent of working age Multnomah
County residents who are employed.
2. Avg wage of working Multnomah
County residents.
3. Annual net job growth in
Multnomah County.
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- Utilities/energy costs
- Development incentives
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Thriving Economy

BTN Who's moving here?
Ay — Young and chlldless

i ortland has much to be proud of,
Ior decades, Portland has
8 been viewed across the nation
i a5 an icon of livability and pro-
gresaivensss, 4 community that
Introdueced the nation to region-

f 8 al planning and prevention of
g i:atv spraw[ a steward of the environmeni
and a proponent of diverse transportation gys- b
tems, including light rail ! 1

But as we Lake stock of Portland today, and hn;ﬂ,ﬁm’w%ﬁm
loolt forward, we are compelled to say there is - “transporta-
much that we urgently need to improve upan.

A better Portland should be all about peopla
— people of all ages, ethnic diversity, Ananeal
means and interests, And a better Portland
should be all abont a sense of regained confi-
dence:  confidence - in
gquality  and  stable
sthools; eonfidence in
the availability of afford-
able, diverse housing
choiees; confidence that
population growth can
be accommodated with-
oul harm; confidencé in
safn neighborhoods amd |
effective tramsportation
systems; and confidence
| in a local economy that
not only rewards em-

CLARK ployees and employers,
bt that akso supports the
c0at of needed public service through apprope-

ate personal and eorporabe baxes, .

Toeday, the Porflard Tribune launches Re-
thinking Portland, a review of the condition of
oureity and of the important issued afecting its

- people, governments, organizations and econo-
iy, ;

g ‘TRISUME PHOTO: Jil CLARK
g mhm,&tﬂmmhmmmthnmmmMNluw\brkﬂwtmmmhumofﬂummwfiﬁ How he's.

helping to recruit other young entrepreneurs,

B At the end of the day, Portland won out
Yecause it was the best mix of quality of life
and business needs.”



Thriving Economy - Indicators

0 % of Working Age Multnomah County
Residents Who Are Employed

O Average Annual Wages Paid by
Multnomah County Employers

0 Annual Net Job Growth In Multnomah
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Thriving Economy - Strateqgies

0o Champion the County’s
economic interests: “A seat at
the regional table!”

We are looking for offers that:
m Develop a clear economic development strategy
m Leverage the County’s efforts in other areas

= Include “living wage advocacy”
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Thriving Economy - Strateqgies

0 Do County Business Right!

We are looking for offers that:

m Leverage local/state funds

m Streamline business processes and reduce
uncertainty

m Leverage the County’s role in workforce
development
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Thriving Economy - Strateqgies

0 Retain Existing and Recruit New
Business

We are looking for offers that:
m Market the County to new businesses
m Create incentives to attract businesses

= Make the County more cost competitive
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Thriving Economy - Summary

| Want Multnomah County to
have a Thriving Economy

o Champion the County’s economic interests:
“a seat at the regional table!”

0 Do County Business Right!

O Retain existing and recruit new business.
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