ADRC I&R Call Module Data Fields
Definitions & Guidelines
The following are definitions of data fields in the ADRC of Oregon I&A call module. Only fields with multiple ways of interpreting them are included in this document.
CALL MODULE
Caller (Drop-down/Select one)

1. Agency: This includes any community partners, providers, hospitals, case managers, etc.

2. Caregiver: This should be selected for unpaid caregivers only. Agencies and professionals should be tracked as “agency”. Family members or friends who assume responsibility for attending to the daily needs of individuals who are temporarily or permanently unable to completely care for themselves due to general frailty; illnesses, injuries or progressively debilitating conditions such as Alzheimer's disease or mental illness; or other incapacitating problems.
3. Community Gatekeeper:  Individuals who work for organizations such as utility companies, departments of sanitation and local post offices that ask employees who work in residential neighborhoods on a regular basis (reading gas, electric and water meters, collecting refuse or delivering mail) to check on residents who are frail elderly or have disabilities and request an investigation by the appropriate authorities if the individual's normal routines have suddenly changed, e.g., if the person's mail has not been picked up on a regular basis. Training in what to look for is provided by Gatekeeper program coordinators.
4. Consumer with a disability: Individuals who have physical, sensory, developmental, cognitive, mental or emotional limitations that affect their ability to engage in one or more major life activities. Disabilities may be temporary or permanent and can be of different levels of severity.
5. Family Member: Relative calling on behalf of a consumer.
6. Friend/Neighbor: Non-relative who personally knows and is calling on behalf of the consumer.

7. Senior Consumer: 60 years old or better and calling on their own behalf
8. Other: Any callers not meeting the above.
Type of Contact (drop-down/Select one)

1. E-mail

2. Fax

3. In-person

4. Interpreter

5. Mail

6. Other

7. Phone

8. TTY/Relay
PURPOSE OF RECORDING:  When conducting data quality reviews of I&A data entry, only in-person and phone contact types are reviewed. 
How did you hear about us? (drop-down/Select one)
1. 1-855-OREADRC – Consumer called into the toll free ADRC number and entered their zip code.
2. AAA – Area Agency on Aging
3. AARP – Consumer was referred by the Association of Aging and Retired Persons
4. ADRC – Consumer was referred/warm transferred by a provider within the ADRC network. This includes other ADRCs and their contract partners.
5. Alternative Residential Center 
6. APD Office

7. Attorney/Legal Service 
8. Brochure

9. Faith Based Organization
10. Family Member 
11. Friend/Neighbor

12. HCBS Social Service Agency: Same as agency or social worker.
13. Hospital

14. Independent Living Center

15. Internet Website

16. Law Enforcement
17. Library

18. MD Health Professional – Referred by their doctor or other health care provider.
19. MDS Section Q – Referred to ADRC as a result of filling out a minimum data set/MDS Section Q, which is the part of the MDS designed to explore meaningful opportunities for nursing facility residents to return to community settings. 
20. Newspaper 
21. Nursing Facility/ICF_MR 
22. Other
23. Property Tax Deferral
24. Radio 
25. Rapid Needs Assessment – a rapid assessment after a major disaster or emergency to determine the federal or state immediate response requirements.
26. Self – Consumer contacted ADRC before.
27. Senior Center (same as agency): Consumer was referred by local senior center. This can also be “ADRC” or “Agency”.

28. Senior Farmers Market – Consumer called the toll free senior farm direct number to reach ADRC.
29. SHIBA – Senior Health Insurance Benefits Assistance
30. Social Worker
31. Special Marketing Initiative – Use to track calls coming into ADRC as a result of a specific marketing campaign. This includes bus ads, ads in local movie theaters, etc.  
32. Television – Consumer saw an ad on television.
PURPOSE OF RECORDING

Date 

Automatically defaults to the date call is being entered; May require manually back-dating if record being entered occurred on previous date. It’s important to accurately record date of actual contact.

Consumer/Self - The caller is the one presenting the need and seeking resources to meet their own needs.

NON-Consumer/Caller – The caller does not express a need for themselves, only for another individual (consumer). If the individual is a family caregiver (or unpaid CG), enter their information per the instructions for recording Caregiver/Care Receiver relationships in ADRC.
Veteran (Drop-down/Select one)

a. Child – Individual is under 18 and parent served in the military.
b. No – Neither a veteran, nor a child or spouse of a veteran.
c. Spouse – Married to or widow of someone who served in the military.
d. Veteran – Anyone who served in the military.
Urban Rural (Drop-down/Select one)

e. Frontier - sparsely populated rural areas that are isolated from population centers and services. Issues considered in classifying an area as frontier include population density, distance from a population center or specific service, travel time to reach a population center or service, functional association with other places, availability of paved roads, and seasonal changes in access to services.
f. Urban - comprise (1) urbanized areas (a central place and its adjacent densely settled territories with a combined minimum population of 50,000) and  (2) an incorporated place or a census designated place with 20,000 or more inhabitants.  (As per Reporting Requirements for Title III and VII as of May 31, 2013- ACL/DHS)
g. Rural - Any area that is not defined as urban. 

Income Information (Drop-down/Select one)
h. Declined to state – Consumer WAS asked and declined.
i. At or below 100% of FPL – Using consumer’s income and household size, go to http://www.safetyweb.org/fpl.php to calculate.
j. Above 100% FPL - sing consumer’s income and household size, go to http://www.safetyweb.org/fpl.php to calculate.
Income (Numeric Text Field) – The consumer’s whole dollar MONTHLY income should be entered here. The should reflect individuals income prior to any deductions.
